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Please pass this article along to all
who might find it of value:
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Reprinted from the Riger Update
newsletter. To receive future news-
letters, subscribe using the “request
info” page at www.riger.com.

For more free articles on advertising

and marketing, visit the “knowledge
base” at www.riger.com.
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According to the psychology department at Yale
University, some words in the English language
are more powerful than others. Here are their top
10 most powerful:

10. New — It’s part of basic human makeup to
seek novelty.

9. Save — We all want to save something.

8. Safety — This could refer to health or long-
lasting quality.

7. Proven — Helps remove fear from trying
something new.

6. Love — Continues to be an all-time favorite.

5. Discover — Presents a sense of excitement
and adventure.
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4. Guarantee — Provides a sense of safety at
the time of purchase.

3. Health — Especially powerful when it applies
to a product.

2. Results — Works in rationalizing a purchase.

1. You — Listed as the #1 most powerful word
in every study reviewed. Because of the
personal nature of advertising copywriting,
you should use “you” in your headline,
opening line and as often as possible. In fact,
many copywriters will throw out a headline if
“you” is not in it.

To the psychology department at Yale University,
we ask, “What about ‘Free’?”
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